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Image consultant Dolly Kee believes that every working person, from the CEO to the
pencil-pusher, needs a dose of corporate sprucing up. Grace Ong finds out why.

Corporate makeover expert

olly Hee |5 80 age con-
sultant. Her clientele,
however, comprises not
the average Jo# in a suit,
o) mandgement personne
including chief operating offi-
cers. Her Job b8 nof just o
ooy de T o g
rect e with their :
in the way they dine.
Her courses include a mock
fine-dining e ironment
where she teaches them din-

h‘m workshops, she

Is the boss and the bosses sit
ctumde' and atbend to her bid-

.-1.: one such session, a sub-
dued group of mostly men -
there were 10 women - were
trying to get through the start-
ing course withouwl stirring
and slurping thedir soup,

“And please, don't smack
your lips,” she firmly reminds
them.

These are lessons even
CEOs misd learn. That leads
to the question: If CEOs need
i be traimed in business and
social ethquette, where does
that besve us ordinary pencil-
pushers?

At her workshop,
she is the boss and
the bosses attend
to her bidding

m—— s T

Obwiously, in dire need of
the samae,

After many years of obser-
vatlon in the corporate envl-
ronment. Dolly 18 comvinoesd
that everyone can do with a k-
tle polishing up. And that doss
nod exclude the mosl powerful
man and woman kn the board-
oo, the CEO - if with all his
or her business savvy and
internatlonsl cofitacts, sdlll
slurps his or her soup, and
alices the hard rofl with & but
ter knife, instead of breaking
It o bite-sized pleces.

“The right image con-
tributes (o the most important
aspect of your business - the
bottomline. People might not
want fo deal with you if you
appeir unprofessional, uncul
tured and uncouth,” she
emphasises.

And yr:-ur working attire is

riant as your man-

lln‘ Dolly, with a set

clf m]mu' slides, showed the

CED examples of what profes.

sional men and woman should
Ideally wear Lo wark,

Alot of what she teaches is
ﬂ.me COMMON SEnse, yil, ang

mazed that so many people
make the same mbsiakes. A
common sight is women in
tnts-flh.nﬂ skiris and ioo-high

“The more #kin your
reveal, the less authority vou
project in the boardroom,” she
says. That's why sleeveless
outfits are 8 no-no, as are
mbcro-minis - skirts musd at
least skim the knees,

“Prints are another matier,
they make you lock more
casal. You need 1o balasos it
with solids. Perhaps can
wear o galld-coloured jacket
m: a printed dress,” she

Men are nod exempied from
the list of common mistakes,

Do H right ... Dilly showieg one of her cllanis fhe right way 5 bt

going for bad-colour coordina-
tion and the wrong acces-
SOl

“The men will wear sports
pocks with black shoes, and
instead of classle watches,
they like sporty, bulky, or plas-
ticky urmmm that are rL:lm

L. Soarutimees, thary
mrgm wrong belts, oo, she
suys. “Datails like these are
very important. 1 see women,
wha have investod in so much
money In & light-coloured
dress and matching shoes
have thelr image Fained sim-

ly because their pale shoes
dirt marks on them

“Poople think that their
l.u'l.pul ghoes, oFf the
stains on their shirts are not
noticeable, Lef me assure you
that Ea-w]n do motles, A lot of

ug for that impor-
tant job interview, or that
maeting w:th tha director. But
on other days, are back 1o
their here s no

job™ Not B you want o be
seriously considered for that
promotion, that 1s

“There i8 ne shortcut, and
the trick to Bﬂmr!ng wedl-
groomed all the time is w
ke & habit af 1§ - {0 make an

¥ L::.n.l'
= Buwers Br Coow Coan Huwr

The right image contributes to

the most im

riant as

of your

business - the bottomline, People
might not want to deal with yvou if
you nplpear unpmfasaiunai,
red and uncouth.

effort, but not the extra effort.
Like brushing your weeth, for
example, It takes an effori to
brush vour teeth, but not an
wtrn effort.”

She ks, of course bm -
bly, and “intimidatingly"

in & jacket, pearls and
stockings and heels that are
ju.: lh.P it heght.
k| Inok imrimi.
d.-tl.ng" Thau good, becatise
when people see a well
gmmnd person, their respect
hem goes way up. So, It 18
Intimidation in & positive
way," she says.

Dally's  agency, Image
Fower, which s based In
Petaling Jaya, provides a full
g um of consuliancy ser

that will turn the most
sloppy, Ll-mannered person
into o well-dmessed, refined,

Doliy Kee, Image Conguitant

bie being
mandiiles

sockally-acce,
Her worksho
COVET & Tal what &
i consultamt will vouc
are the necessithes of building
the various tmages of the cor-
porate person: professiomal
image, developing your profes-
slonal self-image, creating the
"rapport” magic, enhancing
your felephonsé kmage, busi.
neas and social ftl.quam.fr\u—
fesglonal presentation skills
il business etiquette and
redocol

[ ]

While it is not exactly the
same a8 & vear in & Swiss fin-
:shlnz ncn.g&] Dn]lru woirk-

are Mluminating,
iu: fine-dining mndm
iciu you, ar uhw.ldnu:
you phck u |
vorlrael hP L e dmpplﬁf?
Ask Do.'lﬂc

hadly Kee

i
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Dadly ... spfomises e well-groomed carser woman,



